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Silicon Valley vs. San Francisco
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| Startups In the SF Bay Area
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| Startups In the SF Bay Area
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Silicon Valley San Francisco

Technology

Academic
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| Why San Francisco?
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| Why San Francisco?
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| Why San Francisco?
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| Why San Francisco?
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| why San Francisco?
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| why San Francisco?
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DESIGN Shift - Why DESIGN?




Why DESIGN?
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| why DESIGN?
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| why DESIGN?
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| why DESIGN?

DESIGN
creates values to
every aspect of
business
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| why DESIGN?

Business Models based on
Technology

To

Business Models based on
Design
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| why DESIGN?
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| why DESIGN?
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| why DESIGN?
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| DESIGN Shift
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| DESIGN Shift

DESIGN creates Innovation,
Innovation creates global-

scale business.
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Innovation = Change



Innovation z Strategy



Innovation = Discovery
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